Thinkific Labs Inc. Investor Relations

Thinkific Reimagines Learning Commerce With Agentic Al Features and Strategic Brand
Refresh

New product enhancements and a refreshed brand positions Thinkific as a leading platform for companies turning
education into a scalable revenue stream

VANCOUVER, BC, June 24, 2025 /CNWY/ - Thinkific Labs Inc. (TSX: THNC), a leading learning commerce platform, today
announced a strategic rebrand and major product investments designed to fuel customer growth through courses,
community, and commerce. This evolution, which includes new and upcoming Al powered features, is designed to meet
the growing demand from businesses looking to monetize expertise through scalable, education-based revenue models.

New Strategy & Brand

Now in its 13th year, Thinkific has an award-winning history of helping businesses turn learning into a growth strategy.
More than 35,000 customers in over 100 countries — including companies like Fiverr, Hootsuite, GoDaddy, Datadog, and
Nasdaq — have earned over $3.7 billion on Thinkific.

The global market for Al in education, valued at , is projected to reach $88.2 billion by 2032, growing

at a CAGR of 43%. To expand into this market, today Thinkific is repositioning itself to support businesses, academies,
and experts navigating this next evolution in learning. As Al floods the internet with more content than ever, trust in digital
education is eroding and learners are demanding higher-quality, higher-impact experiences. Thinkific is at the forefront of
augmenting, not replacing human learning experiences.

"Education is no longer a cost center — it's a business model,"said Greg Smith, Co-Founder and CEO of Thinkific.
"We're seeing a clear shift: businesses are turning to learning to create new revenue streams, retain customers, and
build community. This evolution of our brand and platform makes it easier than ever to do all three. We're empowering
our customers with the latest innovations in Al, allowing them to take their expertise and customer communities further to
grow their businesses."

Thinkific's new brand, which resulted in a new website, messaging, and visual identity, was built in collaboration with
, an agency that specializes in building recognizable B2B brands. The result is a more mature identity that
reflects the company's evolution, and commitment to its own customers' growth.

Thinkific's new strategic direction and brand is anchored in a growing industry trend: businesses — from SaaS providers
and professional services firms to solopreneurs — are launching academies, certification programs, and training hubs to
scale their revenue and help people navigate the sizable shifts in both learning and the broader workforce.

"At Anaconda, we're dedicated to advancing Al with open source at scale by empowering our community of 50 million
users across all experience levels," said Shailesh Jain, Senior Manager of Learning Solutions, Anaconda.

"Thinkific has been instrumental in delivering accessible, high-quality learning experiences through its intuitive publishing
capabilities and analytics that provide clear visibility into learner engagement. Since adopting Thinkific in April 2025,
we've celebrated over 1,000 users earning certifications, demonstrating the platform's effectiveness in helping us scale
quality education that drives real outcomes."

Product Evolution

As education technology and digital course creation booms with a Total Addressable Market of$34B1, Thinkific's future
platform investments are focused in three core areas to meet the market's needs, each enhanced by Al and agentic
driven innovations: (i) community-driven learning, (ii) learner engagement and retention, and (iii) commerce tools. These
investments enable businesses to deliver personalized, connected learning experiences while also improving operational
efficiency.

Community-driven learning
Community is becoming a cornerstone of learning businesses: nearly 50% of Thinkific customers that are online trainers
offer memberships, with community features driving deeper engagement and repeat participation.

Thinkific supports blended learning models that pair structured courses with discussions, community spaces, and live
sessions, all designed to deepen learner engagement and boost course completion rates.

Learner Engagement & Retention


https://c212.net/c/link/?t=0&l=en&o=4448925-1&h=2545273780&u=https%253A%252F%252Fwww.alliedmarketresearch.com%252Fartificial-intelligence-in-education-sector-market&a=%25242.5+billion+in+2022
https://c212.net/c/link/?t=0&l=en&o=4448925-1&h=4019437228&u=https%253A%252F%252Ffocuslab.agency%252Fwork&a=Focus+Lab
https://c212.net/c/link/?t=0&l=en&o=4448925-1&h=4204987598&u=https%253A%252F%252Fwww.goldmansachs.com%252Finsights%252Farticles%252Fthe-creator-economy-could-approach-half-a-trillion-dollars-by-2027&a=Source%252C+Goldman+Sachs
https://c212.net/c/link/?t=0&l=en&o=4448925-1&h=4010515288&u=https%253A%252F%252Fwww.statista.com%252Fstatistics%252F1472790%252Fsmb-saas-annual-spend-globally%252F&a=Source%252C+Statista
https://c212.net/c/link/?t=0&l=en&o=4448925-1&h=1370551167&u=https%253A%252F%252Fwww.grandviewresearch.com%252Findustry-analysis%252Fe-learning-services-market&a=Source%252C+Grandview+Research

Upcoming features include community and course management tools that drive engagement, such as direct messaging
and tools for managing larger communities. Additionally, Thinkific's agentic Al capabilities will allow customers to boost
community engagement and re-activate dormant learners, including through automated notifications that accelerate
student and business outcomes.

Commerce & B2B Selling

Thinkific is invested in building additional subscription tools that are designed to help businesses grow recurring revenue.
To support larger B2B opportunities, Thinkific also offers features like team-based access, centralized student
management, and plans to introduce additional commerce features such as group orders and invoicing this year. These
upgrades remove backend friction and make it easier for companies to scale their revenue and customer growth.

This is more than a rebrand. It's a strategic repositioning that reflects Thinkific's product vision and commitment to
enabling businesses and experts to monetize knowledge at scale.

For more information, visit
About Thinkific

Thinkific (TSX:THNC) is an award-winning learning commerce platform where courses and community come together to
power business growth. Thinkific gives academies, experts, and businesses everything they need to create and sell
online learning experiences, build communities, and grow their revenue — all from one platform. More than 35,000
customers — including companies like GoDaddy, Nasdaq, ActiveCampaign, and Datadog — have generated billions in
revenue using Thinkific, impacting more than 200 million people worldwide.

For more information, please visit

Forward-Looking Statements

This news release includes forward-looking statements and forward—looking information within the meaning of applicable
securities laws ("forward-looking statements"). Often, but not always, forward—looking information can be identified by the
use of words such as "plans”, "is expected", "expects"”, "scheduled”, "intends", "contemplates", "anticipates", "believes",
"proposes"” or variations (including negative and grammatical variations) of such words and phrases, or state that certain
actions, events or results "may", "could", "would", "might" or "will" be taken, occur or be achieved. Forward-looking
statements in this news release include, but are not limited to, statements regarding Thinkific's strategic direction, product
roadmap and investments (including Al-powered features), anticipated benefits to customers and partners, and the
expected growth of the education technology market. Such statements and information are based on the current
expectations of Thinkific's management, and are based on assumptions and subject to risks and uncertainties. Although
Thinkific's management believes that the assumptions underlying these statements and information are reasonable, they
may prove to be incorrect. Readers are cautioned not to place undue reliance on forward-looking statements. Except as
required by applicable securities laws, forward—looking statements and information speak only as of the date on which
they are made and Thinkific undertakes no obligation to publicly update or revise any forward—looking statement or

information, whether as a result of new information, future events or otherwise.

SOURCE Thinkific Labs Inc.

For further information: For further information: Media Contact: Haymaker Group, thinkific@haymaker.co /
press@thinkific.com; IR Contact: Joo-Hun Kim, IR@thinkific.com
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